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We believe sports have the power to change 

lives.

We create confidence and excitement 

by inspiring, supporting, and personally equipping all 

athletes to achieve their dreams.

We create an inclusive environment 

where all TEAMMATES can thrive. 

We create and build leading brands that 

serve and inspire ATHLETES.

We make a lasting impact on 

COMMUNITIES through sport.

We deliver SHAREHOLDER value 

through growth and relentless improvement.

Together with our Foundation, we have provided 

over $200 million in grants and sponsorships 

supporting youth athletes in our communities.

We advocate for safer communities and 

common-sense gun reform and lead by example 

through our firearms policies.
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FY24 YoY ∆2

Comparable Sales1,2 5.2%

Net Sales $13.44B +3.5%

Non-GAAP Gross Margin3 35.90% +89 bps

Non-GAAP EBT3 $1.52B +8.3%

Non-GAAP EBT Margin3 11.30% +49 bps

Non-GAAP EPS3 $14.05 +8.8%

National Brands

Vertical Brands

Hardlines Apparel

Footwear Other
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https://vimeo.com/805136090/7ff33cffab
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https://www.dickssportinggoods.com/
https://investors.dicks.com/investors/default.aspx
https://www.sportsmatter.org/
https://www.dickssportinggoods.jobs/
https://www.instagram.com/dickssportinggoods/?hl=en
https://www.tiktok.com/@dickssportinggoods?lang=en
https://www.facebook.com/dickssportinggoods/
https://twitter.com/DICKS?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
mailto:investors@dcsg.com
mailto:press@dcsg.com
https://globalpreview.dickssportinggoods.com/
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