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USE OF NON-GAAP FINANCIAL MEASURES um

Supplemental Financial Data =

o

The financial tables accompanying this presentation include non-GAAP financial measures as defined under SEC rules, specifically Adjusted
operating profit, Adjusted operating margin, Adjusted net earnings and Adjusted net earnings per diluted share, which exclude, where
applicable, acquired intangible amortization, strategic transformation initiatives, restructuring and severance costs, loss on disposal of
business, eOne Film and TV business divestiture related costs, and non-cash goodwill impairment charges. Also included in this presentation
are the non-GAAP financial measures of EBITDA and Adjusted EBITDA. EBITDA represents net earnings attributable to Hasbro, Inc.
excluding interest expense, income tax expense, net earnings attributable to noncontrolling interests, depreciation and amortization of
intangibles. Adjusted EBITDA also excludes strategic transformation initiatives, restructuring and severance costs, loss on disposal of
business, eOne Film and TV business divestiture related costs, non-cash goodwill impairment charges, and the impact of stock
compensation. As required by SEC rules, we have provided reconciliations on the attached schedules of these measures to the most directly
comparable GAAP measure. Management believes that Adjusted net earnings, Adjusted net earnings per diluted share, Adjusted operating
profit and Adjusted operating margin provide investors with an understanding of the underlying performance of our business absent unusual
events. Management believes that EBITDA and Adjusted EBITDA are appropriate measures for evaluating the operating performance of our
business because they reflect the resources available for strategic opportunities including, among others, to invest in the business, strengthen
the balance sheet and make strategic acquisitions. The Company is not able to reconcile its forward-looking non-GAAP adjusted operating
margin and adjusted EBITDA measures because the Company cannot predict with certainty the timing and amounts of discrete items such as
charges associated with its cost-savings program, which could impact GAAP results. Constant currency is also a non-GAAP financial
measure. The impact of changes in foreign currency exchange rates used to translate the consolidated statements of operations is quantified
by translating the current or future period revenues at the prior period exchange rates and comparing this amount to the prior period reported
revenues. The Company believes that the presentation of the impact of changes in exchange rates, which are beyond the Company’s control,
is helpful to an investor’s understanding of the performance of the underlying business. These non-GAAP measures should be considered in
addition to, not as a substitute for, or superior to, net earnings or other measures of financial performance prepared in accordance with GAAP
as more fully discussed in our consolidated financial statements and filings with the SEC. As used herein, "GAAP" refers to accounting
principles generally accepted in the United States of America.



Safe Harbor

Certain statements in this presentation contain “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. These statements, which may be identified by the use of forward-looking
words or phrases, include statements relating to: our business strategies and plans; products, gaming and entertainment; anticipated cost savings; expected debt repayments; expected impact of tariffs; anticipated benefits and
potential impact of moving our Rhode Island operations to Boston, Massachusetts; expected impact of newly issued accounting pronouncements; financial targets; and expectations for our future performance. Our actual actions or
results may differ materially from those expected or anticipated in the forward-looking statements due to both known and unknown risks and uncertainties.

Factors that might cause such a difference include, but are not limited to:

our ability to successfully implement and execute on our Playing to Win business strategy;

our ability to successfully compete in the play industry and further develop our digital gaming, licensing and
consumer products businesses and partnerships;

our ability to continually introduce new and innovative products that are accepted by consumers, particularly
for brands such as MAGIC: THE GATHERING in which we have seen an increasing concentration of our
sales;

risks associated with the imposition, threat, or uncertainty of tariffs, including the impact of reciprocal or
retaliatory tariffs, in markets in which we operate which could increase our product costs and other costs of
doing business, result in higher prices of our products, impact consumer spending, lower our revenueas,
result in delays or reductions in purchases from our customers, result in goodwill impairments, reduce
earnings and otherwise have an adverse impact on our business;

risks associated with international operations, such as: the imposition or threat of tariffs; conflict in territories
in which we operate or which affect areas in which operate; currency conwversion, currency fluctuations;
guotas; shipping delays or difficulties; border adjustment taxes or other protectionist measures; and other
challenges inthe territories in which we operate ;

risks related to political, @conomic and public health conditions or regulatory changes in the markets in which
we and our customers, partners, licensees, suppliers and manufacturers operate, such as inflation,
fluctuating interest rates, tariffs, higher commodity prices, labor strikes, labor costs or transportation costs, or
outbreaks of ilness or disease, the cocurrence of which could create work slowdowns, delays or shortages
in production or shipment of products, increases in costs, reduced purchasing power or less discretionary
income, or losses and delays in revenue and earnings;

uncertain and unpredictable global and regional economic conditions impacting one or more of the markets
in which we sell products, which can negatively impact our customers and consumers, result in lower
employment levels, consumer disposable income, retailer inventories and spending, including lower
spending on purchases of our products;

our ability to transform our business and capabilties to address the changing global consumer landscape,
including evolving demographics for our products and advancements in emerging technologies, such as the
integration of artificial intelligence into our product development, marketing strategiss, and consumer
engagement, and the associated risks such as ethical concerns, ewvolving regulatory standards,
implementation challenges, and third-party dependencies on such technologies;

our ability to design, develop, manufacture, and ship products on a timely, cost-effective and profitable basis;
the concentration of our customers, potentially increasing the negative impact to our business of difficulties
experienced by any of our customers or changes intheir purchasing or selling patterns;

L

our dependence on third-party relationships, including with third-party partners, manufacturers, distributors,
studios, content producers, licensors, licensees, and outsourcers, which creates reliance on others and loss
of control;

risks relating to the concentration of manufacturing for many of our products in the People's Republic of
China, which include the risks associated with increased tariffs imposed on trade between China and the
U.5., and our ability to successfully diversify sourcing of our products to reduce reliance on sources of supply
in China;

the success of our key partner brands, including the ability to secure, maintain and extend agreements with
our key partners or the risk of delays, increased costs or difficulties associated with any of our or our
partners' planned digital applications or media initiatives;

our ability to attract and retain talented and diverse employees;

our business could be adversely affected by challenges and disruptions arising from the loss of skills,
knowladge or expertise, and from uncertairty regarding the continued employment of key personnel,
particularly as a result of recent workforce reductions and the planned relocation of our Rhode Island
operations to Boston, Massachusetts;

our ability to realize the benefits of cost-savings and efficiency andfor revenue and operating profit
enhancing initiatives;

risks relating to the impairment and/or write-offs related to businesses, products and/or content we acguire
and/or produce;

the risk that acquisitions, dispositions and other investments we complete may not provide us with the
benefits we expect, or the realization of such benefits may be significantly delayed or reduced;

our ability to protect our assets and intellectual property, including as a result of infringement, theft,
misappropriation, cyber-attacks or other acts compromising the integrity of our assets or intellectual
property;

fluctuations in our business due to seasonality;

the risk of product recalls or product liability suits and costs associated with product safety regulations;

the impact of litigation or arbitration decisions or setlement actions;

the bankruptcy or other lack of success of one or more of our significart retailers, licensees and other
partners, and

other risks and uncertainties as may be detailed in our public announcements and U.S. Securities and
Exchange Commission ("SEC") filings.

The statements contained herein are based on our current beliefs and expectations. We undertake no obligation to make any revisions to the forward-looking statements contained in this presentation or to update them to

reflect events or circumstances occurring after the date of this presentation.



Third Quarter 2025 Highlights

Total Hasbro revenue up 8% driven by outstanding growth in Wizards

42% growth across the Wizards portfolio led by MAGIC: THE GATHERING and
licensed digital gaming

Consumer Products declined 7% reflecting a shift in the timing of retail orders;
growth across brands including PEPPA, Marvel, G| JOE and Beyblade

Operating profit improved versus last year driven by favorable business mix

Paid $98 million of dividends in the quarter

Adjusted EPS of $1.68 impacted by a higher tax rate and FX
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AS adjusted TIigures are non-GAAP financial measures. A reconciliation of non-GAAP financial measures can be found on

Net
Revenue

Operating
Profit

Net
Earnings

Earnings
Per Diluted
Share

EBITDA

B

REPORTED ADJUSTED

$1,388M
+8%

$341M
+13%

$233M
+$10M

$1.64

$387M
+2%

$1,388M
+8%

$356M
+8%

$413M
+2%




Nine Months 2025 Highlights =

Total Hasbro revenues up /% driven by continued momentum in Wizards and
Licensing

REPORTED ADJUSTED

v v
Exceptional performance in MAGIC: THE GATHERING and contributions from Net Revenue $3,2505M 53,25n5M
Monopoly Gofresult in 33% growth in the Wizards and Digital Gaming segment +7% +7%
Consumer Products segment declined 9%; growth in licensing offset by Operating ($286M) $825M
declines in Toys related to shift in retail order patterns Profit NM +149
Reported results impacted by second quarter 2025 non-cash goodwill Net Earnings ($524M) $570M
i [ t
impairmen (Loss) $944M +$71M

Adjusted operating profit +14% versus last year from higher revenues and

favorable business mix Loss Per
Share/Earnings ($3.74)

Per Diluted

Paid $294 million of dividends and spent $120 million on debt repayment A
are

through repurchases and prefunding

Adjusted EPS of $4.03, a $0.47 improvement year over year EBITDA ($1:;M)
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e non-GAAP financial measures. A reconciliation of non-GAAP financial measures can be found an
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Third Quarter
Highlights & Announcements

Bonjour
Montréal!

| STUDIOS
WIS

OF THE COAST

Announcements

BEYBLADE
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Lineup



Hasbro, Inc. Third Quarter 2025 Performance “@

93.2025 Repm‘ted Results _ the g:':?;flgﬂnl e Entertainment SR Hasbro
(% millions, except earnings per share) Gaming Products & Other
Revenue $572 $797 $19 N/A . $1,388 |
% vs PY +42% - 1% +8% N/A E +8% i
Operating Profit $252 $80 $8 $2 $341
| |
Operating Margin % 44.0% 10.1% 40.3% N/A E 24.6% i
Q3 2024 Operating Margin % 44.9% 14.1% 57.0% N/A E 23.6% i
Operating Profit vs PY +39% -34% -23% NM i +13% 1:
| |
Hasbro Net Earnings E $233 i
Net Earnings vs. PY E +$10 i
Earnings Per Share : $1.64 *:
| |
$ vs PY i +$0.05 |

MM =not meaningful



Hasbro, Inc. Third Quarter 2025 Performance - as Adjusted “@

03_2_025 AdJUStEFj Results Hlagn::tr*‘f:[‘;ifgilal Entertainment Hasbro
($ millions, except earnings per share) Eaning
Revenue $572 $797 $19 N/A E $1,388 i
% vs PY +42% -1% +8% N/A E +8% i
' |
Operating Profit $252 $89 $11 $4 : $356 l
Operating Margin % 44.0% 11.2% 60.8% N/A E 25.6% i
Q3 2024 Operating Margin % 44 9% 15.1% 76.7% N/A E 25.7% i
Operating Profit vs PY +39% -32% -14% -1% : +8% E
| |
Hasbro Net Earnings E $239 i
Net Earnings vs PY E -$5 i
i |
Diluted Earnings Per Share E $1.68 i
$ vs PY i $0.06 +:

MM =not meaningful
As adjusted figures are non-GAAP financial measures. A reconciliation of non-GAAFP financial measures can be found on slides 30-36.



Hasbro, Inc. Nine Months 2025 Performance “@

Wizards of

YTD 2025 Reported Results Consumer Corporate

b s : ; Hasbro
(% millicns, except 2arnings per share)

the Coast & Digital Entertainment

Gaming Products & Other

Revenue $1,557 $1,638 $61 N/A  $32556 |
% vs PY +33% 9% A% N/A i +7% i

' |

Operating Profit (Loss) $723 ($993) $3 ($19) ($286)
Operating Margin % 46.5% -60.7% 4.2% N/A E -8.8% i
YTD 2024 Operating Margin % 47.0% 3.6% 22.8% N/A E 20.8% i
Operating Profit (Loss) vs PY +31% NM -82% NM i NM 1:

i |

Hasbro Net Earnings (Loss) E ($524) i
Net Earnings (Loss) vs. PY E £944 i
Earnings (Loss) Per Share : ($3.74) i
| |

Sl i $6.75 +:

MM =not meaningful



Hasbro, Inc. Nine Months 2025 Performance - as Adjusted “@

YTF}_ 2025 AdJUSt_Ed Results the gu::tr*‘f:;ifgilal Entertainment Hasbro
($ millions, except earnings per share) Gaming
Revenue $1,557 $1,638 $61 N/A E $3,255 i
% vs PY +33% -9% A% N/A E +7% i
. |
Operating Profit $723 $59 $39 $4 : $825 l
Operating Margin % 46.5% 3.6% 63.3% N/A E 25.3% i
YTD 2024 Operating Margin % 47.0% 5.1% 716.7% N/A E 23.9% i
Operating Profit vs PY +31% -36% -21% -88% : +14% E
| |
Hasbro Net Earnings E $570 i
Net Earnings vs PY E +$71 i
; 1
Earnings Per Share E $4.03 i
$ vs PY E $0.47 +:

As adjusted figures are non-GAAP financial measures. A reconciliation of non-GAAP financial measures can be found on slides 32-36.



Q3 2025 Operating Margin Performance ﬁ

(% millions) Amounts may not sum due to rounding

Q3 2024 Op Margin 23.6%

$302

As Reported Operating Margin Drivers Adjusted Operating Margin Drivers

(% millions) Amounts may not sum due to rounding

Q3 2024 Op Margin (Adjusted) 25.7% $329

Volume & Mix* +5.2 pts
Gross to Net Sales Rate -0.6 pts
Royalties 1.1 pts
COS Savings vs. Cost Inflation* -1.0 pts

Operating Expenses -2.4 pts

Non-Recurring ltems, All Other* +0.9 pts

Q3 2025 Op Margin 24.6%

$94
($9)
($15)
($13)
($33)

$15

$341

Volume & Mix* +5.0 pts $94
Gross to Net Sales Rate -0.6 pts ($9)
Royalties 1.1 pts ($15)
COS Savings vs. Cost Inflation* -1.0 pts ($13)
Operating Expenses -2.4pts ($33)

Non-Recurring ltems, All Other - £3

Q3 2025 Op Margin

-]
(Adjusted) 25.6% $356

“olume/Mix represents gross sales velume impact te operating profit and impact of mix on net sales. Royalties are calculated on a volume-adjusted basis. 203 Savings = Cost Inflation is
defined as the cost of goods savings from our strategic transformation initiatives is greater than the cost of goods inflation. “$16M tariff expense is included with cost of goods.

As Adjusted figures are non-GAAP financial measures. A reconciliation of non-GAAP financial measures can be found on slide 35.



Nine Months 2025 Operating Margin Performance E

As Reported Operating Margin Drivers Adjusted Operating Margin Drivers

(% millions) Amounts may not sum due to rounding (% millions) Amounts may not sum due to rounding

YTD 2024 Op Margin 20.8% $630 YTD 2024 Op Margin (Adjusted) 23.9% $726

Volume & Mix* +5.2 pts £210 Volume & Mix* +5.0 pts $210
Gross to Net Sales Rate +0.2 pts $12 Gross to Net Sales Rate +0.2 pts $12
Royalties -1.5 pts ($48) Royalties 1.5 pts ($48)
COS Savings vs. Cost Inflation* +0.7 pts $21 COS Savings vs. Cost Inflation* +0.7 pts $21
Operating Expenses -2.4 pts ($78) Operating Expenses -2.4 pts ($78)

Non-Recurring ltems, All Other* -31.8 pts ($1,034) Non-Recurring ltems, All Other -0.6 pts ($19)

YTD 2025 Op Margin
(Adjusted)
Wolume/Mix represents gross sales valume impact to operating profit and impact of mix on net sales. Royalties are calculated on a volume-adjusted basis. TOS5 Savings = Cost Inflation is

clefined as the cost of goods savinas from our strateqgic transformation initiatives is greater than the cost of goods inflation. “H16M tariff expense is included within cost of goods. Maon
Recurring. &1l Other Includes a $25M non-recurring charge related to the eCne divestiture and 02 2025 Goodwill impairment of $1B.

YTD 2025 Op Margin -8.8% ($286) 25.3% $825

2
Ao AAdinietard Fi - - O L £ i = i =T ~—ili H - T =AAD Sramrial meass R = F A omn elide 2
As Adjusted figures are non-GAAP financial measures. A reconciliation of non-GAAP financial measures can be found on slide 36.



Total Hasbro Owned Inventory @

Down 53% vs. Q3 2022

- Total Q3 owned inventory
+6% YoY driven by timing of
retailer shelf resets and

Lot higher cost of inventory
03 2024 related to FX and tariffs
5845
S e - Maintaining inventory health
heading into the key holiday
window

Q32022 Q32023 Q32024 Q3 2025

(% in millicns)




Wizards of the Coast Revenue Drivers

42%

35%

E_ I 2% 4% -
[—

Wizards Tabletop Wizards Digital Digital Licensing FX Total Revenue Increase

33%

30%
[
-
>
) 2% 1%
Wizards Tabletop Wizards Digital Digital Licensing FX Total Revenue Increase

“Total may not sum due to rounding

Wizards Tabletop represents tabletop MAGIC: THE GATHERING, DUNGECOMNS & DRAGONS, and other games; Wizards Digital represents MAGC: THE GATHERING Arens and DED Beyond

and Digital Licensing represents our licensed digital gaming business.



Wizards of the Coast Op Margin Performance

- Q3 and YTD margins reflect
2024 Op Margin 44.9% $181 47.0% $551 & : 9
strength of Universes Beyond
sets and ongoing investments in
Volume & Mix* +8.0 pts $17 +6.6 pts $274 - ,
digital gaming
Gross Sales to Net Sales Rate +0.3 pts $3 +0.6pts $21 - Royalty expense impact in Q4
will be similar to Q3 related to
Royalties -3.5 pts ($20) 227 pts ($42) Universes Beyond sets
- Supply chain productivity
COS Savings vs. Cost Inflation* +0.9 pts $5 +1.3 pts $20 continues to offset cost inflation
Operating Expenses -6.7 pts ($38) -5.8 pts ($90) i Operatmg exDen.Se LIEIEEREE
driven by marketing, product
development and other
Non-Recurring Items, All Other 0.2 pts $4 -0.5 pts ($11) . P
investments

2025 Op Margin 44.0% $252 46.5%

Volume/Mix represents gross sales volume impact to operating profit and impact of mix on net sales.




YTD

Consumer Products Revenue Drivers

-2%
-7%
Volume & Mix Selling Rate
-1%

-8%

Volume Mix

Total may not sum due o row

nding

YalumeMix repres ents gross sa

Selling Rate

les volume impact to operating profit and impact of mix

1%

Licensing

Licensing

on net sales,

FX

FX

-1%

Total Revenue Decline*

-9%

Total Revenue Decline*



Consumer Products Op Margin Performance @

2024 Op Margin (Adjusted) 15.1% $130

~ Margins impacted by deleverage as
Vakima R M 21 pts ($25) 3.0 pts ($57) retail orders shifted to Q4 and lapping
the favorable impact from MY LITTLE
PONY licensing

Gross Sales to Net Sales Rate 1.4 pts ($13) -0.6 pts ($9)
Tariff expense driving 2-point margin
Royalties +0.5 pts $4 0.3 pts ($5) headwind in Q3

Operational Excellence initiatives
COS Savings vs. Cost Inflation* -2.5 pts ($20) = $0 continuing to drive underlying

improvement in the supply chain and

Operating Expenses +0.6 pts $5 +2.1 pts $35 Segment operating cost

Non-Recurring ltems, All Other +1.0 pts %8 +0.1 pts 1

2025 Op Margin (Adjusted)

Wolume/Mix represents gross sales volume impact to operating profit and impact of mix on net sales. “E16M tariff expense included within cost of goods




Total Hasbro, Inc.
Cash Flow & Metrics

Operating Cash Flow

Operating cash flow declined
$98M year over year due to an
increased use of working capital

$490

Returned $294 million cash to
shareholders via dividends

Spent $120M YTD on debt
reduction via repayments and
prefunding as we work towards our
target leverage ratio

YTD 2024 YTD 2025

[% in millions)




Updated 2025 Guidance’

_ FY 2025 Guidance FY 2025 Previous Guidance

Net Revenues (Constant Currency) Up High-Single Digits Up Mid-Single Digits
Adjusted Operating Margin 22% to 23% 22% 10 23%
Adjusted EBITDA $1.24 billion to $1.26 billion $1.17 billion to $1.20 billion
Tax Rate* 23% - 24% 23% - 24%

Capex ~$225 million ~$250 million

‘Adjusted cperating margin, adjusted EBITDA and constant currency are non-GAAP financial measures, for more information, seeslide #2 non-GAAP Financial Measures.

‘Tax rate represents the adjust ed tax rate excluding the impact of discrete tems.



MAGIC: THE GATHERING @
2025/2026 Release Cadence

2025 MAGIC Tentpole Sets 2026 MAGIC Tentpole Sets MAGIC Statistics
Player Demographics
28 _AETHERDRIFT 131'3“’% . AveatE bl et
(‘L 'ps "35 years old
ﬁﬂ“l“ TEENAGE PMUTANT NINJA - Average player tenure is 5+ years
SR AGEIRS T TURTLES ~ Wizards Play Network “9,600 stores
SECRETS OF - 5lk+ badges sold at 2025 MagicCon
FINA L F A H T A SY STRIXH A“EN events, +29% versus 2024
EDGE©ce e Financials
ETERNITIES SUPERNERUES (Bl o vvcnnnnnnnnnnnumnannnnm:
= ) » MAGIC: THE GATHERING first
MANEL HOBBIT crossed $1 billion in annual revenue
Jﬂbﬁu\m in 2022
REALITY - Total FY 2024 MAGIC revenue
FRACTURE was $1.08B

+ 10-year CAGR 13%

"
ﬁr(yffx

20




Operational Excellence Program

Path to $1B of Gross Cost Savings

. Approx. Net Savings

$370M
$220M $175-$225M
. $115M
$20M $60M
— —
2022 2023 2024 2025 2026 2027

$1B

Cumulative

=

Q3 YTD delivered “$150M of
gross savings driven primarily by
Supply Chain cost productivity
and reduction of Managed
Expenses in Consumer Products

Performance is in line with
expectations, and we remain
committed to achieve both our in-
year and mid-term targets

Expect approximately “50% of
gross savings to flow through to
bottom line




Medium-Term Guidance (2025-2027)1 B

Revenue (Constant Currency) Mid-Single Digit Growth CAGR

Adjusted Operating Margin 50bps to 100bps Average Expansion per year

Cost Savings* $1B Gross Cost Savings

Capital Allocation 2.5x Gross Debt to Adjusted EBITDA by 2026

*Cost savings are calculated using FY 2021 results as base year.

‘Adjusted operating margin, adjusted EBITDA and constant currency are non-GAAP financial measures, for more information, see slide £2 non-GAAP Financial Measures.



Supplemental
Financial Information



Gross Margin Performance @

SR AN

Q3 “flat YOY

2024 Gross Margin 69.9% $895 72.2% $2,189

YTD improvement +1.2 pts
Volume & Mix* +1.6 pts $94 +2.1 pts $215

i 1 : .

Gross to Net Sales Rate 0.2 pts ($9) 0.1 pts $12 Underlying Gross Margin

drivers
COS Savings vs. Cost Inflation* 1.2 pts ($17) +0.5 pts $15

- Business mix shift

Non-Recurring ltems, All Other -0.4 pts $3 -1.4 pts ($41)

- Higher volume

2025 Gross Margin $966 73.4% $2,390

(% in millions)

ValumeMix represents gross sales volume impact to operating profit and impact of miz on net sales. Rovalties and COS ars
calculated on avolumeadjustecd basis. COS5 Savinags = Cost Inflation is defined as the cost of goods savings from our strategic
transfarmation initiatives is areater than the cost of goods inflation. "H16M tariff expense incuded within cost of goocs.




Condensed
Consolidated
Balance
Sheets’

(Unaudited)
(Millions of Dollars

ASSETS
Cash and Cash Equivalents
Short-term Investments
Accounts Receivable, Net
Inventories
Prepaid Expenses and Other Current Assets
Total Current Assets
Property, Plant and Equipment, Net
Goodwill
Other Intangible Assets, Net
Other Assets
Total Assets

September 28, 2025 September 29, 2024

LIABILITIES, NONCONTROLLING INTERESTS AND SHAREHOLDERS' EQUITY

Current Portion of Long-Term Debt
Accounts Payable
Accrued Liabilities

Total Current Liabilities
Long-Term Debt
Other Liabilities

Total Liabilities
Total Shareholders' Equity

Total Liabilities, Moncontrolling Interests and Shareholders' Equity

M Amounts may not sum due o rounding

$ 6209 % 696.1
— 489.3

8995.2 1,069.2

396.7 375.4

397.2 391.6

2.410.0 3,021.6

243.0 331.6

1,256.5 2,278.9

4709 539.5

1,141.4 1,058.3

b 5.521.8 % 7.229.9
b — $ 500.0
381.4 420.3

1,032.2 1,132.5

1,413.6 2,052.8

3,318.8 3,462.6

355.6 404.8

5,088.0 5,920.2

433.8 1,308.7

5 5,521.8 % 7,229.9



Consolidated =

Three Months Emnded Nine Months Ended
September 28, 2025 September 29, 2024 September 28, 2025 September 29, 2024
tatement o e of Mot % of et % of et % of Mot
Amount Revinues Amount Révenues Amount Revenues Amount Rivenues
Lt 1 Met revenues 5 1.387 5 000% § 1.2813 W000% § 312554 1000 % § 30339 100.0 %
‘ ’I ratl nS Costs and expenses
Cost of sales 4143 Z289% Jrae HDE% Ba4 1 259 % B208 2T1%
% Program cost amortization 74 05 % 79 06 % 210 06 % 24.5 0.8 %
{Ul_"lﬂL]dl'tEdI FRoyaltes 1143 2% 980 TE% 2558 TS % 204 2 6.7 %
(Millions of Dollars and Product development 976 70% 76.3 6.0 % 2556 79% 2122 7.0 %
ShﬂrES EKCE'pt per Sh are Dﬂtﬂ} Advertsing 108.3 TA% W18 BD% 2273 TD% 2138 T0%
Amprization of intangible assats 7.2 12% 171 12% 51.4 156 % 512 1.7 %
Impairment of goodwill — — % — — % 10219 34 % — — %
Loss on disposal of business - - % — — % 250 0.8 % 24.4 0.8 %
Selling, distribution and administration 2873 207 % 293 34% 8397 3. 8528 281 %
Total costs and expenses 1,045 4 T54 % 970 4 TE4d % A58 1088 % 24037 T9.2 %
Operating profit {loss) 3411 248% e BE6% (286 .4) (8.8)% 6302 208 %
Non-operating expanse
Interest expense 408 29'% 462 36% 1230 38 % 127.7 4.2 %
Initaraat incoms (6.3} (0.5y% (14.7) (1.10% (20.8) (0.5)% {36.0) {1.27%
Dther expense (income). net 14 01 % (18.9) {1.6y% {15.49) {05)% {15.7) {0.5)%
Total non-operating expense, net 359 2E% 116 09% BE.5 2.7 % 76.0 2.5 %
Eamings (loss) before income taxes 3052 20% Z03 271% [@r2.9) (11.5)% 5542 18.3 %
Incoma tax expenss T13 51% &67.0 52% 148 .4 46 % 1333 4%
Met earnings (loss) 239 169 % 2233 17T4% (521.3) {16.0)% 4209 139%
Mat eamings attributable to noncontrofing nterests a7 01% 0.1 — % 27 01% 1.0 — %
HNet eamings (loss) atiributable to Hasbro, Inc. 5 2332 6% 3 22332 i74% § (524.0) !15.1!1-'. 5 410.9 138 %
Met eamings (loss) per common share:
Basic 5 1.66 5 1.60 5 (3.74) 5 3.01
Diluted 5 To4 - ] g ;EEE 3 00
Cash dhadands declared por comemon ahars 5 0.70 5 0.70 5 2.10 5 1.40
Weighted Average Mumber of Shares
Basic 140 .4 139.5 140.1 1393
Diluted 1ﬁ2 'HD.; 1401 140.0

' igmemands: ey mol s dus b0 rounding




Condensed
Consolidated
Statement of
Cash Flows'

(Unaudited)
(Millions of Dollars

Cash Flows from Operating Activities:
Net (Loss) Earnings
Impairment of Goodwill
Loss on Disposal of Business
Other Non-Cash Adjustmenis
Changes in Operating Assets and Liabilities
Net Cash Provided by Operating Activities

Cash Flows from Investing Activities:
Additions to Property, Plant and Equipment
Additions to Software Development
Purchase of investments
Met settlement from sale of business
Proceeds from sale of investments
Other

MNet Cash Utilized by Investing Activities

Cash Flows from Financing Activities:

Proceeds from Long-Term Debt

Repayments of Bomowings

Dividends Paid

Payments Related to Tax Withholding for Share-Based Compensation

Stock-Based Compensation Transactions

Payments of financing costs

Other

Met Cash {Ulilized) Provided by Financing Activities

Effect of Exchange Rate Changes on Cash
Met (Decrease) Increase in Cash and Cash Equivalents
Cash and Cash Equivalents at Beginning of Year
Cash and Cash Equivalents at End of Period

' Amounts may not sum due to munding

Mine months ended

September 28, 2025 September 29, 2024

5 (521.3) $ 420.9
1,021.9 —
25.0 24.4
290.2 184.2
(325.8) {41.9)
490.0 587.6
(49.6) (67.9)
(98.6) (78.3)
(55.2) (571.0)
— (12.0)

- 81.0
116 2.8
{191.8) (635.4)
— 4986
(63.5) —
(294.2) (292.2)
(21.8) {13.0)
89 7.6

= (5.3)
(4.5) (4.9)
(375.1) 190.8
28 7.7
(74.1) 150.7
695.0 545.4
5 6209 % 696.1




Hasbro Q3 2025 Share in Focus Categories @\
Q3 POS Growth:

HASBRO GAMING*, PEPPA PIG,

Hasbro Hasbro Hasbro SUPER SOAKER, Beyblade,

Focus Category Share Change Share Position Marvel

Action Figures & Accessories A +15 pts 26.7% 1 d
Q3 POS Decline:

Arts & Crafts ¥ -09pts 17.7% 1 PR e FLoO DO,
TRANSFORMERS, Star Wars

Games excl. STCG* v -0.6pts 15.4% 1

Preschool Toys A +0.4pts 4.7% 6

Blasters & Accessories V¥ 1Apts 40.3 1

*Category does not reflect majority of
MAGIC: THE GATHERING or DUNGEONS &
DRAGONS




Hasbro YTD 2025 Share in Focus Categories @

YTD POS Growth:

MONOPOLY (flat), SUPER
SOAKER, Beyblade, Marvel

Hasbro Hasbro Hasbro
Focus Category Share Change Share Position

Action Figures & Accessories A +01pts 23.9% 1 YTD POS Dedline:
FURBY, HASBRO GAMING?,
Arts & Crafts V¥V -0.8pts 16.0% 1 NERF, PEPPA PIG, PLAY-DOH,
TRANSFORMERS, Star Wars

Games excl. STCG* ¥ 19 pts 15.5% 1
Preschool Toys v -0.4pts 4.0% 6
Blasters & Accessories Vv -26pts 40.1% 1
*Category does not reflect majority of
Source: Circama, LLC, Retell Tracking Senvice, G7 (U5 CABR UK. FR GEAU). Action Figures & Acc and Arts & Crafts Supercategories, Preschool Toys MAGIC: THE GATHERING or DUNGEONS &
t ames Excl Strategic Trading Card Games Subsegment, Blasters/Shooters & Acc Class, Projected USD: Jan - 5ep 2024 & Jan- Sep 2025 DRAGONS 28



Segment
Results-As
Reported and
As Adjusted!
Q3 2025

(Unaudited)
(Millions of Dollars

Operating Results

Total Company Results
External Net Revenues
Operating Profit
Operating Margin

Segment Results
Wizards of the Coast and Digital Gaming:

External Net Revenues
Operating Profit
Operating Margin

Consumer Producls:

External Net Revenues
Cperating Profit
Opearating Margin

n [1a] ME:

External Net Revenues
Operating Profit
Operating Margin

Corporate and Cither:
Operating Profit (Loss)

Y Amounts may nol Sum due 1o nounding

Three Months Ended September 28, 2025

Three Months Ended September 29, 2024

Non-GAAP Non-GAAP Yo
As Reported Adjustments Adjusted As Reported Adjustments Adjusted Change
5 1.387.5 § — & 13875 § 1,281.3 5 — 1,281.3 B%
5 3411 5 14.5 3 3556 % 3019 $ 268 § 328.7 B%
24.6% 1.0% 25.6% 23.6% 2.1% 25.7%

5 5720 % — & 5720 % 404.0 5 — 3 404.0 42%
5 2515 § - & 2515 3§ 181.2 - & 181.2 39%
a4 0% —_ a4.0% 44 9% — 44 9%
$ 796.9 % —_ 5 7969 % 8601 & —_ % 860.1 -T%
5 &0.1 b 8.8 3 BE.9 5 121.0 5 9.1 5 1301 -32%
10.1% 1.1% 11.2% 14.1% 1.1% 15.1%

] 186 & - 3 186 35 17.2 - — 3 17.2 8%
& 5 % 3.8 5 113 § 98 % 34 5 13.2 -14%
40._3% 20.4% 60.8% 57.0% 19.8% 76.7%

5 20 § 19 % 39 & (10.1) % 143 5 4.2 7%



Segment
Results-As
Reported and
As Adjusted!
Q3 2025
continued

(Unaudited)
(Millions of Dollars

Three Months Ended

September 28, September 29,

Wizards of the Coast and Digital Gaming Net Revenues by Category 2025 2024 % Change
Tabletop Gaming 5 4418 § 296.8 49%
Digital and Licensed Gaming 130.2 107.2 21%

Net revenues g 572.0 % 404.0

Three Months Ended

September 28, September 29,

;onsumer Produ egment Net Revenues | ] seographi ) 2025 2024 % Change
Maorth America ] 4830 % 526.8 -B%
Europe 1811 162.3 12%
Asia Pacific 61.2 81.9 -25%
Latin America 6 89.1 -20%

Net revenues g 7969 % 860.1

Three Months Ended

September 28, September 29,

Entertainment Segment Net Revenues by Category 2025 2024 % Change
Film and TV - 19 % 1.6 19%
Family Brands 16.7 15.6 Yo

Net revenues ] 186 % 17.2

Three Months Ended

September 28, September 29,

Supplementary Hasbro Gaming Information: 2025 2024 % Change
MAGIC: THE GATHERING $ 4594 $ 296.3 55%
Hasbro Total Gaming "’ $ 7545 % 593.2 27%

" Hashro Total Gaming includes all gaming revenue, most notably DUNGEONS & DRAGONS, MAGIC: THE GATHERING and Hasbro Gaming



Segment =
Results-As
Nine Months Ended September 28, 2025 Nine Months Ended September 29, 2024

Reported and - e S .
Operating Results 1! As Reported Adjustments Adjusted As Reported Adjustments Adjusted Change
ﬂ g . Total Company Results
S dJ u Ste d1 Exiamal Net Revenues $ 32554 — 32554 § 30339 § — § 30339 %

5 5
Operating (Loss) Profit $ (286.4) $ 11116 § 8252 % 6302 § 959 § 7261 14%
YT D 2 0 2 5 Operating Margin -8.8% 34.1 % 25.3 % 20.8% 329% 23.9 %
ment Result
(Unaudited) fih igital Garmi
=1 1 | Net R : 1.556.5 — 1.556.5 1,172, — 11723 33%
(Millions of Dollars CABTEE ) E v $ 2 g : - g S J ~
Operating Profit 5 7233 § - 3 7233 3§ 5511 § - & 551.1 3%
Operating Margin 46.5%, L 46.5 9% 47.0% = 47.0 %
Consumer Products:
External Met Revenues 1 16376 5 - 5 1.637.6 5 1,7976 & — 3 1.797 6 9%
Operafing (Loss) Profit g 9934) % 1.052.5 £ 59.1 2 648 S 272 3 az0 -36%
Operating Margin -60.7% 64.3 % 3.6 % 1.5 % 51%
External Met Revenues $ 61.3 % —_ % 61.3 5 640 % - & 64.0 4%,
Operating Profit 5 26 % 36.2 5 38.8 3 146 5 3.5 b 49.1 -21%
Operating Margin 4.2% 501 % 63.3 % 22 8% 53.9% T6.T %
Corporate and Other:
Operating (Loss) Profit $ (18.9) § 229 % 40 8 {0.3) § 342 % 339 889,

" Ammounts may nol Swem due 1o rounding




Segment =

September 28, September 29,

Res LU ItS—AS Wizards of the Coast and Digital Gaming Net Revenues by Category 2025 2024 % Change

Tabletop Gaming 5 1,1919 $ 8326 43%
Re po rted an d Digital and Licensed Gaming 364.6 339.7 7%
Net revenues 3 1.5565 § 1,172.3
As Adjusted!
S J u s e Nine Months Ended
September 28, September 29,
YT D 2 0 2 5 Consumer Products Segment Met Revenues by Major Geographic Region 2025 2024 % Change
North America 3 9504 3§ 1,072.0 -11%
coO nti N ued Europe 361.8 341.8 6%
Asia Pacific 178.6 193.3 -8%
Latin America 146.8 190.5 -23%
(Unaudited) Net revenues 3 16376 % 1,797.6

(Millions of Dollars

Mine Months Ended
September 28, September 29,

Entertainment Segment Net Revenues by Category 2025 2024 % Change
Film and TV 5 77 &8 34 >100%
Family Brands 53.6 60.6 -12%

Met revenues 5 61.3 % 64.0

Mine Months Ended
September 28, September 29,

m H ming Information: 2025 2024 % Change
MAGIC: THE GATHERING 5 12177 § 870.2 40%
Hasbro Total Gaming ! $ 19204 % 1,549.6 24%

't Hasbro Tolal Gaming includes all gaming revenue, most notably DUNGEONS & DRAGONS, MAGIC: THE GATHERING and Hasbro Gaming.




e

sge " \M
Recon CI I I atl o n Three Months Ended Nine Months Ended y-\

September 28, September 29, September 28, September 29,

Reconciliation of EBITDA and Adjusted EBITDA (Y 2025 2024 2025 2024

Of NO n 'GAAP Net Eamings (Loss) Attributable to Hasbro, Inc. 3 2332 § 2232 % (524.0) & 419.9
™ ™ Interest expense 40.8 46.2 123.0 127.7
Financial e e 13 7.0 146.4 1333
Nel earnings attributable to noncontrolling interests 0.7 0.1 2.7 1.0
M eas u res Depreciation expense 23.6 24.4 55.7 74.0
Amortization of intangibles 17.2 17 514 51.2
EBITDA $ 3868 § 3780 % (142.8) § 8071

(Unaudited)
(Millions of Dollars Stock compensation 24.2 14.1 53.9 26.9
Strategic transformation initiatives = 5.1 6.0 16.2 18.5
Restructuring and severance costs @ (3.2) 04 8.5 7.8
Loss on disposal of business 4 — —_ 25.0 24.4
e0ne Film and TV business divestiture related costs '® — 7.9 56 79
Impairment of goodwill ! — — 1,021.9 —
Adjusted EBITDA $ 4129 § 4064 § 0893 % 892.6

i Amounts may not sum due to rounding

2l Strategic transformation initiatives cosls represenl non-recurring expenses for strategic projects with anticipated long-term benefits to support the
organization in identifying, realizing and capluring savings to create efficiencies and improve business processes and operations.

* Restructuring and severance associated with cost-savings iniliatives across the Company.

! Loss on disposal of a business related to the sale of the eOne Film and TV business executed on December 27, 2023. The costs are included in Loss
on Disposal of Business within the Entertainment segment.

%1 @0ne Film and TV business divestiture related costs as a resull of the sale of the eOne Film and TV business and certain retained liabilities.

® During Q2 2025, Hasbro recorded a non-cash goodwill impairment charge of $1,021.9 milion in the Consumer Products segment, following
completion of an interim quantitative assessment of goodwill triggered by the implementation of tariffs.




Reconciliation
of Non-GAAP
Financial
Measures

(Unaudited)
(Millions of Dollars)

Three Months Ended Hine Months Ended
September 28, September 29, Seplember 28, September 29,
2025 2024 2025 2024

Reconciliation of Adjusted Operating Profit "

Operating Profit (Loss) 5 3411 % 19 (286.4) § 630.2
Wizards of the Coasl and Digital Gaming 2515 181.2 T23.3 551.1
Consumer Products 801 121.0 (953.4) 648
Entertainment 75 9.8 26 14.6
Corporale and Other 2.0 (10.1) (18.9) (0.3)

Non-GAAP Adjustments 5 145 % 268 S 11116 % 95.9
Consumer Products B8 8.1 1.052.5 27.2
Entertainmeant 38 34 36.2 345
Corporale and Other 1.8 143 229 342

Adjusted Operating Profit $ 3556 % 3287 § 8252 § 726.1
Wiezards of the Coasl and Digital Gamang 2315 181.2 r2i.3 251.1
Consumer Products 88.9 1301 39.1 92.0
Entertainment 11.3 132 38.8 49.1
Corporate and Othor 3.8 4.2 4.0 43.9

Non-GAAP Adjustments include the following:

Acguired intangible amorization ™ 12.6 12.5 37.6 37.3
Stralegic transformation initiatives & 51 6.0 162 18.5
Reéstrucluring and severance cosls {3.2] 0.4 8.5 F.B
Loss on disposal of business '* - .- 250 24 .4
eOne Film and TV business divestilure related cosls re 1.4 r.a
Impairment of goodwall 7! — —_ 1.021.9 —

Tota b 145 % 268 £ 1.1116 % 95.9

" Amsunts may no! sum due 1o rounding

¥ Represents intangible amortization costs related to the intangible assets acquired in the eOne acquistion. The Company has sllocated ceain of these
intangible amortzation cosis between the Consumer Products and Ementainmenl segments, 1o match the revenus generated from such intangible
assets. Whie amotizaton of acquired mlangbies is baing excluded from the related GAAP financial measure, the revenue of the acquined company IS
reflected within the Company's operating results to which these assels contribute.

% Suategc transformation mitaiives cosls reprasent non-recurming expanses for strategic progects with anticapated long=lerm benefits 1o suppor the
organization in identifying, realzing and capiunng eavings to create efficiencies and improve business processes and operabons,

H Restructuning and severance COBs associated with COST-S3AVINGS INMatves BCross the Comparry.

* Loss on disposal of 8 business relaed 1o the sale of the &0ne Film and TV busness executed on December 27, 2023, The costs ane included in Loss
on Disposal of Business within the Entertainment segment

= gOne Film and TV business divestiture related costs &8 A resull of the sake of the eOne Film and TV busingss and cenain retained kabiltss

Y During Q2 2025, Hasbro recorded a non-cash goodwill mpasment charge of $1.021.9 milion in the Consumer Products segment fofiowing
complation of an intenm guantitatve assessment of goodwil triggered by the implementation of tariffs



Reconciliation
of Non-GAAP
Financial
Measures

(Unaudited)
(Millions of Dollars and
Shares Except Per Share Data)

Reconciliation of

Net Earnings and
Earnings Per Share’

Three Months Ended

September 28, Diluted Per Share September 29, Diluted Per Share

2025 Amount 2024 Amount
Met Eamings Altribulable 1o Hasbro % 2332 5 164 % 2232 % 1.59
Acquired intangible amorizabon 9.5 0.07 9.4 0.0f
Stralegic translormation initiatives 39 0.03 4.6 0.03
Restructuring and severance cosls {2.5) (0.02}) 0.3
eOna Film and TV divestilure relaled costs ™ —_ — 6.1 0.0
Tax Impact, Impairmenl of goodwi 19.4) {0.02) - -
Met Eamings Aliribulable 1o Hasbro as Adjusted % 2387 § 168 % 2436 % 1.74

Nine Months Ended

September 28, Diluted Per Share  September 29, Diluted Per Share

2025 Amount 2024 Amount

Met (Loss) Earnings Altributable to Hasbro % (5240) % (3.74) § 4198 % 3.00
Acquired Inlangible Amortization = 282 0.20 28.0 020
Strategic translormation initiatives ' 12.4 0.0 14.1 0.0
Restrucluring and severance costs T3 0.00 2.2 .04
Loss on disposal ol business '~ 250 0.18 24.4 0.1
elOna Film and TV business sale process charges ™ 4.2 0.03 6.1 0.04
impairment of goodwill |7 1.016.5 7.18 = —

Nel Eamings Attnbutable to Hasbro as Adjusted 5 5696 § 403 % 4984 3 3.9

" Amounis rrsny reot Sum due 0 founding

¥ Reprasents ntanghle AmMorZAOn costs related 1o the intangible assels acqgured In the a0ne aoquisition. Tha C{:-“IIEEI“I:.' nas aflccaled cartan of thase
intangible amornization costs between the Consumer Products and Emenainment segments, io match the revenue genarated from swch intangible assats.
While amortizaton of acquired intangibles is being exciuded from the related GAAP financial measure, the revenue of the acgquired company 18 reflected
withen the Company’s operating results 1o which these assets contnbute

& S-:ra‘.e-;lc transformation intiatves Cosis represaent nNoN-recurming expenses for 'E.'.'Elel;:C propacis with anbcipated kong-tem benafits 10 suppon the
c"g.—'."ur.za:ncn in xden '.-':. "r;, ;aahzlng and f.El;:l‘._. rlng Eﬂ'.'l':'lg-s 0 create eﬂc:er‘r_les and Improve DUSINgSs processes and DFEI'&':IDG'E. These cosis prln’.a'll-,
consist of thind party consulting of 35.1 (33.9 aRer-lax) and 516.2 ($12.4 afer-tax) for the three months and nine months ended September 28, 2025,
respactivaly, and $6.0 (34.6 aker-tax) and $18.5 (314.1 afer-tax) for the three months and ning months ended Seplember 29, 2024, respectively.

i Restructunng and severance costs of ($3.2) (32.5 afer-tax) and £0.5 (573 after-tax) for the three months and nine monihs ended Saplember 28, 2023
respectively, and 50.4 (30.3 afer-tmx) and $7.58 (35.9 afer-tax) for the three monthe and nine months ended September 29, 2024, respectively. associated
with cost-savings mitatives across the Company.

% Loss on disposal of a business of $25.0 ($25.0 afer4ax) for the nine months ended September 28, 2025 and 524 4 ($24.4 after-ax) for the threse monins
and nine monthe ended Saptember 20, 2024, respacively, retated o the sale of the aOna Film and TV business axecuted on December 27, 2023, The
costs are included in Loss on Desposal of Business within the Entertainment segmsant.

% aOna Film and TV business dvestiture relased costs of 556 (84 2 after-tax) for the nine months ended September 28, 2025, and 7.9 ($6.1 afer tax) for
the three months and reneé months ended Seplember 29, 2024, &8 & result of the sale of the e0One Film and TV business and certam ratansed kabibes,

M Non-cash goodwill impairmant tax impact of (35.4) for the three monthe ended Septemnber 28, 2025 A Non-cash goodwill mpairment charsge of 51,0219
{$1,016.5 afertax) for the nine months ended September 28, 2025, in the Consumer Products segment. following completion of an interim quantiative
asgessment of goodwill tnggered by the impiementation of tanfs
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