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Safe Harbor Statement

This presentation contains “forward-looking statements” within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. We
intend all forward-looking statements to be covered by the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. Forward-looking statements generally can be
identified by the fact that they do not relate strictly to historical or current facts and by the use of forward-looking words such as “anticipates”, “believes”, “estimates”, “expects”,
“intends”, “plans”, “projects”, “may,” “will” or similar terminology, and include our business opportunity, strategies, capital allocation plans, the impact of tariffs on our business, future
financial results and long-term target model. These statements are based on and reflect our current expectations, estimates, assumptions and/or projections as well as our perception of
historical trends and current conditions, as well as other factors that we believe are appropriate and reasonable under the circumstances. Forward-looking statements are neither
predictions nor guarantees of future events, circumstances or performance and are inherently subject to known and unknown risks, uncertainties and assumptions that could cause our
actual results to differ materially from those indicated by those statements. There can be no assurance that our expectations, estimates, assumptions and/or projections, including with

respect to the future earnings and performance of Cricut Inc., will prove to be correct or that any of our expectations, estimates or projections will be achieved.

” U

Numerous factors could cause our actual results and events to differ materially from those expressed or implied by forward-looking statements including, but not limited to, risks and
uncertainties associated with: our ability to attract and engage with our users; competitive risks; supply chain, manufacturing, distribution and fulfillment risks; international risks,
including regulation, trade wars, heightened, scheduled or threatened tariffs, or by retaliatory trade measures that have materially increased our costs and the potential for further
trade barriers or disruptions; sales and marketing risks, including our dependence on sales to brick-and-mortar and online retail partners and our need to continue to grow online sales;
risks relating to the complexity of our business, which includes connected machines, custom tools, hundreds of materials, design apps, e-commerce software, subscriptions, content,
international production, direct sales, and retail distribution; risks related to product quality, safety and warranty claims and returns; risks related to the fluctuation of our quarterly
results of operations and other operating metrics; risks related to intellectual property, cybersecurity and potential data breaches; risks related to our dependence on our Chief
Executive Officer; risks related to our status as a “controlled company;” and the impact of economic and geopolitical events, natural disasters and actual or threatened public health
emergencies, and any resulting economic slowdown from any of these events or other resulting interruption to our operations. These risks and uncertainties are described in greater
detail, or are incorporated by reference, under the heading “Risk Factors” in the most recent Form 10-K or Form 10-Q that we have filed with the Securities and Exchange Commission
(“SEC”).

In addition, certain risks and uncertainties not presently known to us or that we currently believe to be immaterial could affect the accuracy of any such forward-looking statements. All
forward-looking statements should be evaluated with the understanding of their inherent uncertainty. The forward-looking statements included in these materials are only made as of
the date indicated on the relevant materials and we disclaim any obligation to publicly update any forward-looking statement to reflect subsequent events or circumstances, except as
required by law.
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Q12025 Highlights

g Sales

* Total sales decreased 3% YoY

Discover

* |International sales increased 8% YoY

$ Profitability
«  Operating income of $29.3M or 18% of sales

*  Operating income increased 16% YoY
Content

Subscriptions Growth
« Just over 2.97M Paid Subscribers, increased 6% YoY

o]

Portfolio Mix

« Platform sales increased 2% YoY

@

Make

«  Connected machines sales increased 4% YoY
« Accessories and materials sales decreased 15% YoY

« Tariffs introduced more uncertainty but we believe we have a competitive advantage
in the diversity of our supply chain configuration relative to the competition

*  We have spent the last several years moving the majority of our finished goods spend
outside of China across all our product categories
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Growth opportunities
as the category leader

Clear opportunities to reaccelerate
consumer excitement for the brand
and category

* Attract more new users
to buy connected machines

* Reverse weakening engagement trends
* Re-inject enthusiasm among our users

*  Become more effective competitors
in accessories and materials



New product launches cricut explore.4
empower creators to
elevate their projects

Faster, more cost effective, and easier
than ever— right out of the box

+  Up to 2x faster than earlier models

* Tools and materials included for 10 projects

« Essential Bundle adds more value and materials .
for up to 100 projects for only $50 additional cricut maker.4

« Positive initial feedback from both retailers
and end users
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cricut Cricut @ oo X

Sponsored - ¥

Don't know where to begin? Start by taking a
quiz to find out which machine is best for you.

New User Acquisition

Cricut x DailyDiYer - Affordability
Unlisted

* Launched next generation of our
most popular cutting machines

Q & e Cricut Promotions an... v @ 9 CriCUt Explore 4

Up to
=g cricut.com Last minute shopping for mom? .
% Take our Leanmore @O Ehou® = Cricut Maker 4
“ ¥ machine quiz
Visit site
OO0@® 139 10 comments 14 shares . . . .
Gy Sore uaing one of ur g machnEs o0 3208 Ny @ ¢ TCH'OI’Ing our pCIId social content
_ = across Metaq, Pinterest, and TikTok
Cutting machines Add to favorites & .
N to drive users further down the funnel

life with a machine — on sale now. Note to self +

The next gen is here—now
available wherever
Cricut is sold.

N What do you think?

a Add a comment to start the conversati.. @ @& @
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anvas Fa) n Courtney Wilson v/ .
—— Jim, we're obsessed. Yesterday, 2:38 PM

cricut | &7 Your DIY is stunning — what will you

MqumiZing engdgement Cricut Maker 3 connected! make next?
fo r O n boq rd e rs & — 'Tis the season to clean. 18m ago

° N » cricut $ Spring call§ for cleaning! Get organized
S u b s C r I b e rs , " y with these projects.

* Making it easier for Onboarders to make i \ . Cricut Al Assistant Yo
projects right out of the box L 4
J
. . . . © S Do you need help with a specific
¢ MOI’G suggestlons Gnd gwdance fOf' S|2|ng question or feature in Design Space? Just
and project types within Design Space e Rieoivic e ask me - I'm your Cricut Assistant,
. : powered by artificial intelligence!
‘ -
° Continued dedication to Slmpllfy our de$|gn ” Where can | find my saved projects?
process to maintain and re-engage our users How do | make vinyl decal?
Continue
° First fU” quorter Wlth personalized What are the different types of projects |
. . . can make?
push notification in the US and Canada
. . T tion below:
and we are pleased with the increase Ype yolr qtiestion belot
in retu ming tI’CIfﬁC Next, let’s add some text

Add up to 8 characters in the box below from A-Z and 0-9.

Type a message...

Courtney




E Automatic Background Remover

Recommended

Are you sure
you want to cancel?

Enjoy 50% off your
next 3 months

Keep it going—for less

“This subscription has so much
content. | use it almost daily
and | love it.”

' Pauline

Fonts

a Agincourt Com

a Alyssa Stencil Script

a CoolWool Regular

a BFC Haunted House

a Citation

Ket's do this,
Lety co this.
Let's do this.

LETS DO THIS.

Positive outlook
on subscriptions

Paid subscribers
® ™ 6% YoY

Paid subscribers up 177K YoY,
up 15K sequentially in Q1

- Effectively converting onboarders
to subscribers

* Increasing the value proposition
for subscribers

*  We expect to see a boost to subscriptions
as engagement efforts continue to bear fruit



Accessories & Materials

Continued transformation
through innovation and investments

Additional Cricut Value Material SKUs
l[aunched due to consumer demand

Products that prioritize affordability
that work seamlessly with our machines

Additional innovation, products and cost
reductions coming in the quarters ahead

Intense focus on overall customer experience
and generating renewed excitement

R R Y

cricut.
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Cricut® Value Glitter Iron-On

Outlasts Easytoweed Precise settings

multiple & apply in Cricut Heat
washes Guide

Choose Material

H

Value Iron-On

A

Glitter Iron-On

Cut out the guesswork

Get automatic cut settings in Design Space® for
every Cricut material & machine
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Q12025

financial hlghllghts“‘ j

Revenue Operating Income' Net Income
$162.6M $29.3M $23.9M
-3% 16% 22%
YoY Decrease YoY Increase YoY Increase
18.0% 14.7%
of Total Revenue of Total Revenue

1. Q12025 Operating Income includes $10.5 million of stock-based compensation expense.
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Revenue breakdown

« Platform revenue increased 2% YoY
«  Products revenue declined 7% YoY $167.4M $162.6M

« Connected Machines revenue
increased 4% YoY

«  Accessories & Materials revenue
declined 15% YoY

* |International revenue increased 8% YoY

Q12024 Q12025

Hm Platform m Products

-8% YoY Growth Rates -3%
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User base dynamics

5.93M

Q12024 Q12025

n  90-Day

) .

O . i
v Engaged Users C$ Paid Subscribers

3.53M
3.37M 2. 97M
I I )
Q12024 Q12025 Q12024 Q12025
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Gross margin

Q1 Contributing Factors
Platform Margins

« Slight increase due to lower amortization
of software development costs

Products Margins
* Increase due to selling previously reserved

inventory and more favorable product
mix as we launched new products

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Total Gross Margin

54.7%

Q12024

Hm Platform m Products

60.5%

Q12025
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Operating expense

* Increased marketing spend of $20 million
in 2024 to drive excitement and
engagement and continued at similar
rate through QI

« Continued investments in physical
products and platform

$66.4M $69.0M
40% 42%
10%

N%

10%

Q12024 Q12025

mR&D ES&M G&A % =% of total revenue
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Operating income and net income

$ Operating Income $ Net Income

$29.3M

$19.6M

Q12024 Q12025 Q12024 Q12025
O ] Net|
15.1% Karaine 18.0% 1.7% Srncome 14.7%

139% YoY $ Growth 16% 116% YoY $ Growth 22%
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Q1 2025 Balance

Sheet and Cash Flow
highlights

Cash, equivalents
as of 3/31/25

Cash Flow generated
from Operations 3/31/25 YTD

Share Repurchase
Program & Dividends

$356.7M

Cash, cash equivalents, marketable securities

$61.2M

vs $566.7M PY YTD

$12M

Used during Q12025 to repurchase 2.1
million shares with $10.9M remaining under
prior authorized stock repurchase program.

Q12025 Financial Results

$300.0M

Untapped credit line

$21M

January 21, 2025 semi-annual dividend
payment of $0.10 per share paid.
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Capital allocation

update

G) One-time dividend Approved Recurring
D ' i '(7 semi-annual dividend
$0.75 $0.10
per share* per share*

* Both dividends are payable on July 21, 2025 for shareholders of record on July 7, 2025.
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Stock Repurchase
Program

$50M

stock repurchase program
incorporates remaining
from prior authorizations.
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Forward looking commentary

i

i

i

i

Expect total company sales to decline YoY in the first half of 2025 compared
to the first half of 2024 due to continued pressure in accessories and materials.

Expect that the rate of sales decline should be less than the rates we posted
in the first half of 2024.

Working with tremendous urgency to get to an inflection point this year,
dynamics surrounding tariffs and associated consumer discretionary income
impact puts that at risk.

Expect Platform sales to increase YoY on paid subscriber growth.

Lower new user growth rates will put pressure on our subscriber growth rates.
This could result in a seasonal pattern of QoQ paid subscriber growth in Q1 and Q4
but flat to declining QoQ subscriber growth rates in Q2 and Q3.

Relentlessly focused on increasing our speed of execution and are accelerating
investments in hardware product development, materials and engagement that will
help drive future revenue growth.

Given the uncertainty surrounding tariffs, our prior guidance for operating margins
can no longer be relied upon.

Expect to be profitable each quarter and generate significant positive cash flow
during 2025.
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